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There are 4 major catalysts that
drive consumer behavioral change

Social Life Technology Ad-hoc Events Regulations
° Marriage e The internet « Wildfires  GDPR
+ Children - Social media * Hurricanes » Data privacy

 Deaths « Mobility  Earthquakes
+ Socio-political unrest - Streaming services « Pandemics

Clean energy
Public health mandates
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2020’s mix of
change catalysts
has caused

some of the most
impactful shifts in
living memory
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The acceleration of digital adoption in 2020
has been staggering and unprecedented

Remote Learning Telemedicine

1.2 billion children 10x in 15 days

Online Delivery
moved to hybrid learning in a matter of weeks

10x growth from pre-COVID participation

in telemedicine in 15 days 20x In
90 days

Online Entertainment

10 years of pre-COVID
growth in online
delivery was achieved in
8 weeks

7 years
In 3 months

Remote Working

20x in 90 days

In 5 months, Disney+
amassed a user-base
equivalent to 7 years of Netflix growth

20x growth from pre-COVID participation
in remote working in 90 days
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of companies in
the US plan on

accelerating their
technology
transformation

as a result of the
pandemic
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JANUARY

Just like the rest
of the world, the
business of LIVE
will need to change

OCTOBER
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Profile Snapshot

Business Services: 17%
Technology: 16%
Manufacturing: 13%
Healthcare: 8%

survey closed 02.20.21

FEBRUARY Retail: 5%
ATTENDEE
MARGIN
OF ERROR
EXHIBITOR are international
MARGIN attendees
OF ERROR
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Vaccine /| Timeframe Narrative

Summary: Trade show attendees, suppliers and exhibitors are far more willing to
immediately receive vaccines than the average person in the US

Basis: We looked at secondary research from McKinsey, CDC, Axiom and others.

We saw the potential based on demographic segments for a higher receptiveness
on vaccines than the average population

Result: We Surveyed our attendees and exhibitors and came back with a +80%

willingness to take vaccine ASAP and a +20% bump in overall confidence in the
2021Fall times frame for return to events

Why? The average age (48), Income (+ $125k), and education

(+ 5 years post high school) of event attendees, are major factors
driving vaccine mindsets and timeframes
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Most plan to get vaccinated
when able (or already have)

Exhibitors

Yes ® No, but plan to when able No plans to take vaccine m Other
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. Have you been vaccinated for Covid-19?
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Vaccination will substantially boost
confidence in attending in-person

Base: Those who have been vaccinated or plan to be

Yes
No

Attendee Exhibitor

This presentation contains proprietary information of Freeman and may not be quoted or used without Freeman’s prior written consent. © 2021 Freeman

. Once you are vaccinated, will you be more confident in attending in-person events?
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If vaccinated, most
will attend in the fall.

Base: Those who feel more confident because of the vaccine

Attendee Exhibitor

This presentation contains proprietary information of Freeman and may not be quoted or used without Freeman’s prior written consent. © 2021 Freeman

. Would you attend / exhibit at in-person events this Fall (2021)?
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Short-term and long-term outlook

Summer 2021 Fall 2021
(June-August) (Sept-Nov)

Smaller In-Person + Virtual
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Outlook with effective vaccine distribution

Summer 2021
(June-August)

Smaller In-Person +
Virtual
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As expected, healthcare least optimistic
and manufacturing most eager to return

91%

?—9/

66%
All Respondents
Healthcare
3 —Manufacturing
18% ,”n———'::::::::::::::::r:::::::::::::::::::::::::,ir——'"" Ret aII
TeCh nOIogy
(March-May) (June-August) (Sept-Nov) (Dec-Feb) 2022
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. When do you see yourself attending in-person B2B events again?
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Motivators for attending events

Reasons for attending events Reasons for attending events

eXperience Leaming = Networking Commerce eXperience Leaming = Networking Commerce

This presentation contains proprietary information of Freeman and may not be quoted or used without Freeman’s prior written consent. © 2021 Freeman

importance for your visit to a B2B in-person and digital/online event.

. Please divide 100 points among the following broad categories such that it reflects their relative
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Commerce and networking more
important for in-person events

IN-PERSON VIRTUAL HYBRID

Base: plan to attend in-person only in 2021 Base: plan to attend virtual only in 2021 Base: plan to attend in-person & virtual in 2021
Exhibits (commerce) Education sessions Networking
Networking Keynotes / general sessions

Exhibits (commerce)

Special events Networking Education sessions
Education sessions Exhibits (commerce) Keynotes/general sessions
Keynotes / general sessions Special events Special events
Gamification Gamification Gamification

This presentation contains proprietary information of Freeman and may not be quoted or used without Freeman’s prior written consent. © 2021 Freeman

. Rank order the following activities in order of their importance when you attend events.
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Event Attendee Age Business Type Gender U.S. Region Have You Been ... Event

Select all Il Select all Select all Select all Select all Select all

COVID-1 9 su rvey DaSh boa rd Boomers M Bui ding/Constructi Female Midwest No plans to take va... AAQOS

Gen X Il Business Services Male M Northeast No, but plan to wh.. American Public...

~— | PUCRINOWE SUVL S | [ YOO SRR Aslo Asloa Acrne

WAVE Title Education Level Decision Role # of Employees Industry
B Select all 286 0.03 Researcher Other Select all Select all Select all

M Feb ota 0 E E Err. Margin RN and other Nursing .. Prefer not to say Il Decision Maker Don't Know Business Services
L}

W July Staff & Support Some college No Influence Large Healthcare
B June VP Trade/technical/vocati... Cimnifirant Infliianca Madinim Manifartivina

W May Average Confidence Score What ONE word best describes your Sentiment Percentage Expressing Concern

H Nov current emotional state? )
Uncertainty Employ...

Percentage Expecting to Attend Events by Time e ady " e
Period sgainst obsenan posiive " optimisic _ uncertany
HE . ykes'_ dconent " don

100% 859 disheartened uncomfortable 1ne
>% anticipation great attending

id . unsure

ever wary stupid frightened
Y risky resigned
reluctant , 'a Yl TIN i i il
apprehensive” CdA | ] ) S Social Distanci...

undecided nieresied @ STtANT e o

perturbed

avoi P
go fear
67% oy oo (Ehiused ANXIOU
" relaxed m
8% withdrawn ©YE? uninterested petrified s
pesiatd AL nervous
never

47

329
141
I

Next Quarter @ Q2 ®Q3 ®Q4 ®Q5 Q6 ®Q7 ®Q8 ®Q9

Do you currently have enough reliable Milestones by Percentage Mentioning How likely are you to attend events post-COVID?
information to make a decision on when to (1-10 Rating Scale)
attend your next in-person event? .
Rating
®3to 10

®1to5

Social Distancing For Events




Large Gatherings Restrictions Vaccine Phase Percentage Vaccinated Confidence Score

Eve n t Event Favora bility 250 or fewer Select all 1% 21% 0.46 0.86
Phase 1a

50 or fewer people

DaShboard 500 or fewer Phase 1b O—O O—O

No Restrictions on Event Size Phase 1c

- |
avo ra I I Other Size Restrictions
Branch Status of Reopening

New Urleans
Select all
New York

Easing Restrictions
Orlando
Philadelphi Paused
fladelphia Proceeding with Reopening

Rann

Restaurant Restrictions
Select all
Closed to Indoor Service
Open
Open with Service Limits

Traveler Quarantine Restrictions
Select all
All Travelers
From Certain States

International Travelers
Lifted

Bar Restrictions
Select all
Closed
Open
Open for Outdoor Service Only
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Everything is the same
and everything is different
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Everything is the same...

000

Plan People Place

This presentation contains proprietary information of Freeman and may not be quoted or used without Freeman’s prior written consent. © 2021 Freeman



FREEMAN"

Place Time

--.Everything is different

Plan
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Health & safety

Focusing on
what’s top of

Scenario planning

) Quality audience vs quantity
mind & most

useful now Digital amplification & extensions

Modular solutions for faster builds
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